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TEAM PLAN INC.

Land Planning e Land Development e Urban Design
Zoning e Site Plans e Variances ® Permits
Government Approvals e Entitlements

Serving the entire Gold Coast

Bill Whiteford, AICP

American Institute of Certified Planners
Principal and Managing Partner

824 US Highway One, Suite 250
North Palm Beach, FL 33408
o: 561-594-3972

f: 561-584-5920

c: 561-706-2100

wcw@teamplaninc.com
www.teamplaninc.com

Innovation Since 1973

Are You a Market Leader?

Make the most of your membership in the Gold Coast Buidsrs Assocition.
Ploce your business card in the Market Leaders section of Foundation, the offcial
monthly newspaper of the BIA. To partcipate, contact Karen Wiseman ot Potato
Communicafions folfree af (866) 476-8286, or email karen@hotpotato.us.

You can also drop two busingss cards in the mail;

Market Leaders
212 30th Street North ¢ St. Petershurg, FL 33713

Karen will contact you upon receipt to confirm billing information. There is o ong time
charge of $150 for three placements, $275 for six and $495 for 12 placements

COMM, From Page 1.

Advertising, Patty Doyle, Patty Doyle
Public Relations, Greg Tammany, Tam-
many Techs, Suzanne Ross and Mark
Hill and myself.

We hope that other members with an
interest in communications, marketing
and public relations will volunteer to
work with us. There is plenty of work
to go around!

Our Association is nothing without
member participation.

After all, we are an organization
run primarily by volunteers. We are
planning to purchase the PhoneTree
telecommunications program.

This program will allow us to send
members, who have indicated that
they want to participate in Association
activities, a short telephone update on
upcoming events.

This program allows us to send a
message to you reminding you of com-
mittee meetings, general membership
meetings or special events.

We believe PhoneTree will enhance
member involvement, which is critical
to the success of our association.

We also have longer term plans to
revise and update our Association’s
website.

We are exploring numerous concepts
that will enhance the usefulness and

importance of our website. Among the
thoughts on the table are to create a
consumer section that might allow the
consumer to research builders and con-
tractors that meet their requirements.
We are also looking at facilitating com-
munications between members.

Also, the posting of upcoming events
and online registration is a high priority.
We are also very open to your sugges-
tions on areas you feel that the website
should address.

The Gold Coast Builders Associa-
tion is your advocate in Palm Beach
County.

We expect that to enhance the ef-
tectiveness of our advocacy through an
aggressive public relations program. We
plan to extend the reach of GCBA com-
munications to the community at large
through the creation of press releases on
issues of concern to our industry.

There has been an avalanche of re-
ported stories on the woes besetting the
housing industry and homeowners. We
hope to be able to create news worthy
articles on positive issues relating to
housing and our industry that would
aid to persuade the community that
there has never been a better time to
buy a home and to buy a home from a
Gold Coast member.

Last, but certainly not least, we
hope that we will be able to build a
brand for Gold Coast Builders Associa-

tion through a media effort, however
small in the beginning, that conveys
the message that the best builders and
contractors in Palm Beach County are
the members of the Gold Coast Builders
Association. We will keep you posted as
our plans in this regard evolve.

These are tough times for our indus-
try. It is through your involvement in
the Association that creates a bond with
fellow members that are dealing with
similar challenges.

It is through this association that we
can help one another deal with these
challenges by sharing our experiences,
knowledge and background whether
we be a builder, contractor, attorney,
accountant, marketing executive or
insurance broker.

We are a fraternity of brothers and
sister that need to work together to help
one another. It is through this interac-
tion, sharing and communication that
we will persevere.
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JOIN A COMMITTEE AND...
> malk(tle I|]i|ﬂ long friends Vel
> solid business contacts e b
> make a difference GETA

> get involved and be known JUMP START '
ON 2009!

Start advertising in Foundation, / /

the ofﬁcia/ newspaper 0][ the
Gold Coast Builders Association.

WE'LL DESIGN YOUR AD FOR FREE!

Get your company noticed with an ad

From Left: Darren Seys - President Peak Seven Advertising, Patty Doyle - President Patty Doyle Public Relations, Inc.,
Malcolm Gropper - President Malcolm Development Group, Maya S. Chocron, MSC Marketing & Advertising, Inc.,
Gregory Tammany - President Tammany Techs.

Want more from your GCBA membership, get involved! . lz F 0[ .
Make a difference. An active membership in the GCBA will m the IFfoundation newspaper.

ay dividends in the relationships you will build. ,
i e There’s no better way to reach the

Our Communications Committee is vital in not only keeping our membership Gold Co ast buildin g community.
informed but also keeping consumers, local officials and state legislators aware of all

the amazing things GCBA does on a day to day basis as your advocate in Palm Beach
County. This is no small task and we need great people like you to be a part of it. The
rewards are great and there are many committees to choose from...others are just as

cool as ours. “This is the single best way to get meaningful business at GCBA” G CB \

Contact Malcolm D. Gropper today
at 561-654-8583 or email mgrop@bellsouth.net GoLD CoAST BUILDERS ASSOCIATION

to join a committee and make a difference.
Call Karen Wiseman at 561-244-8537 to jr-lnt:l out more.

Jump start your new year with GCBA’s Foundation.

MEMBERS BUILDING RELATIONSHIPS WITH MEMBERS.

THE CONSTRUCTION INDUSTRY'S
INSURANCE PARTNER

FHBI, Inc. builds strategic partnerships with
companies and agents to customize insurance
programs to meet the needs of the building
industry.

Through the following product lines:

* Ceneral Liability

o Umbrella/Excess Liability
¢ Commercial Automobile
¢ Builders Risk

FHBI services the building industry including: o Property and Inland Mari
roperty and Inland Marine

* Residential & Commercial Contractors ¢ Home Warranty

* Trade & Artisan Contractors * Residential Wraps

* Residential & Commercial Roofers ¢ Contractor’s Pollution Liability

¢ Land Developers * Architects & Engineers Professional Liability

* Ground Water Contractors * Miscellaneous Errors & Omissions Liability

* Heavy Construction * Workers Compensation

* Road & Bridge Construction o Surety
For the best combination of coverage and service, www.fhbi.com FBI
contact a FHBI-appointed agent. For a list of ‘
authorized agents, contact your local FHBA 2600 Centennial Place

Tallahassee, FL 32308 Florida Home Builders

office today. 888.513.1222 Insurance, Inc.



mailto:mgrop@bellsouth.net
http://www.fhbi.com



